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@ F & B PRO INDIA - FROM FARM TO FRIDGE

We are back for the 24th year in suceession. F & B Pro India has over the last
so many editions featured & number of Government of India boards, like
those for Coir, Jute, Coffee, Coconut, ete. besides being supporied by the

Union Mmistry of Food Processing Indusiriss and chambers of commerce,
professional [ industry ¢ trade ‘associations, newspapers and publications.
According to McKinsey & Co, the food retail sector in Tndia is likely to grow
to TS § 150 Billion by 20235, ageounting for a lavge chunk of the world food
industry, estimated to be US § 400 Billion by then, All of which makes being
at F & B Pro India - an abgolute imperative,

Hon Union Minister of State, Shri Shripad Naik ji
inaugurating the event

F & B PRO INDIA - GOA & MUMBAI EDITIONS

It was back to normal once again as crowds of business visitors thronged
the 5 star-like event venues. Trinity earlier concluded Goa edition was
ingtgurated by Hon Shr Rameshvar Teli, then Union Minister of State for
Food Processing Indusiries and H. E. bz, Rozetic bMosi Nyamale,
Ambassader of The Congo, which was also the partner country, The 202
edition wags digitally maugurated in hybiid mode by H. E. Sho PS
Shreedharan Pillal, Govemnor of Goa. while physical inauguration was
done by Hon Shri Shripad Naik, Unien Minister of State hy cutting the
nbbon, Trinity's lasi Mumbai edition was naugurated by H. E. Mrs. Stelly
Budiniganyd, Ambazsador of Burundi, who is also associated with ASEAN
countries with M Vijay Kalantri, President. All India Association of
Indusiries (also Direcior, Intemational of World Trade Centers
Assoviation, New York City) and other forsign dignitasies.

g HIGHLIGHTS OF THE SHOW

speaking at the last event.

(") THE MARKET OPPORTUNITIES * World Edition

e 30,000 sq ft Area
USE 600 billion - Food processing to grow three-fold by 2020 * 500 Leading Brands
USE 70 billion - The Indian F&D export is expected to be by 2020 & 5,000 Key Purchasars
USE 482 hillion - The food processing industyy expected to by 2020 o Intermational Marketing
US§ 140 billion - Tndian dairy industry is expected to double by 2020 ® World Tndustry Leaders
IJSE 828.92 billion - Food & retail market is projected to touch by 2020 e Comntry & State Pavilions

USE 915 billion - The Indian food & beverage retail market expected by 2020 » Government Boards & Export Promotion Councils
1SS 258 billion - The sector's value constituting 14% of GDP by manufagturing ~ * Multinational Companies, Foreign & Indian Visitors
USE 1.2 billion - Government of India's dairy processing infra fund worth Bs 8,000 croie

INR 2300 billion - The cold chain industry in lodia growth al a CAGR of 15.4% between 2018-2023

UUSE 285 million - Special Fund with National Bank for Agriculture and Rural Development (NABARD) for affordsble credit.

SPECIAL THANKS

President of Mauritius & Sri Lankan Minister & India’s Minister Shripad & Govemnor of Maharashtra Hon Chief Minister of Goa
CMD of Impex Chamber Kerala Health Minister Celebrity Chef V Inamdar & Impex Chamber Ma. Dir. & Impex Chamber Mg. Dir.



WHY EXHIBIT ?

® Governments can showease their schemes for organics & fammers welface
® Exhibitions combine benefits of internet, direct marketing & other medis,
® Almost anyone interested in your products will be there,

® Exhibitions are a marketing medium like no other. LA Fradhan Mairi
Kigan hampads

® Your target-audience comes Lo you in thousands.
® [i's most cost-effective & better than advertising. _ f
® Touch, feel & enquire - face-to-face networking. R FEUN wonwss
® It can be a game changar for vour business. ;
® Franchise or set up distribution channels.

® Launch producis & evaluale responge.

At the Cunference (L-R) Ms. J enna Hannm:l MJCP cerfi hed judge from USM M. Pankaj Kamble (Guinness Wurld Record Holder Mr. Craig

Wedge (World Wines Expert from Australia), HE Congo Ambassador & Mr. Manoj Caculo, President, Chamber of Commerce & Industry.

GOVERNMENT INITIATIVES & MARKET POTENTIAL

The Gavernment of India has several stitactive schemes, subsidics and fzcal/financial incentives for the industry which is passed
on by the states, due (o the political stability to farmers, producers & cultivators. In the organic F & B processing sector alone, India
has pyer 835,000 organic producers, 699 processors, 662 exporters and 1.49 million ha area under organic cultivation. The F & B
seclor is heavily dependent on mechanized processing, packaging, storage & (ransportation technologies lo overcome the
challenges and food wastage. There are tax exempiions & forsign direct investment (FDIT) norms are relaxed for up to 100 % FDI
in food product e-=commerce through awtomatic route.

Despite being one of the largest producers of agricultural and food products in the world, India ranks fairly low in the global food
processing value chains, emphasizing the huge porential for investing in it By 2024, the indusiny will potentially attract US$ 33
billion investments and gencrale smployment for 9 million people, By 2030, Indian annual housshold consumption 12 1o trebls.
making India 5th largest household consumer worldwide. As per the National Agriculmiral Research Project {(NARP), India hag
been divided into 127 apro-climatic zones. Lo#ns to food & agro-based processing units & cold chains have been classified under
aericulture activitics for Priority Scotor Lending - PSL. As per Business Wire (a Berkshire Hathaway company), Indian food
processing market was worth INR 24,665 billion in 2018, The market is projecied (o reach INR 50,571 billion by 2024, sxhibiting
a CAGR of 12.4% during 2019-2024

Rizing housshold incomes, urbanization and the growth of erganized retail ace currently some of the major drivers of this marlet,
A contineous growth ip theurban population has resulted ip consumers living a2 fast-paced & busy lifestyle. With limited time
available for cooking & meal preparalion. processed foods such as ready-to-eal products and snacks have became quite popular,
particularly metropolises, but also in tier 2 & 3 cities and towns, Indian consumers are over 1.5 billion, India has one of the largest
working populations in the world. The increased foot-print & bandwidth of internet connectivity adds to easy marketability and
s-commetce of food products. With increasing disposable incomes, this ségment is the biggest consumer of processed foods.
Increasing penetration levels of organized food retail outlets wie offering a wide range of options with access to a diversified range
of products at attractive prices. The proportion of workimg women is increasing continuously & because of their busy lifestyle. time
for household activities such as codldng is declining. This results in 8 rising demand for processed & ready-to-sat foods.




ﬂ TRINITY’S 2023 - 2024 CENTRAL GOVERNMENT PAVILIONS

APEDA Pavilion - Agriculural Products Export MPEDA Pavilion - Marine Producta Expert
Dev. Authorily, Ministry of Indusicy & Commerce Dev. Authority, Minisicy of Industey & Commerce

Ministry of ETa;od Processing, Govt of [ndia - National Tea Board, Government of India
Instituie of Food Tech, Entrepreneurs & Mgmt - NIFTEM Minisiry of Industry & Commerce

COFFEE oy
S =T =
L I:NEUF;;;: ¥ (AN aF 1_;-:'_1'_“.”-__:”:.1

b GOVT. OF Ihpya

_M"I"I-.‘-‘fh—

migkass:EenEsanse
&y .

Coffee Board, Government of [ndia
Ministry of [ndusiry & Commegce

Coir Board, Gavernment of India
Ministry of MEME Ministry of Agriculiurne




g TRINITY’S 2023 - 2024 UNION AYUSH MINISTRY PAVILIONS
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National Research National Dairy Development Board
Development Corporation

Directorate u‘fMark{:-Ling & InsEecﬁm FSSAI - Food Safety and Standards
(AGMARK), Govt. of India Authority of India, Govt. of India
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Dhrectorate of Cashewnul anid Skl Indha
Cocoa Developrient Atmiamrbhar Bhamt
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i:f:mral Council for Research in National Medicinal Plants Board
Homoeopathy - CCRH of India - NMPB




g TRINITY’S 2023 - 2024 CENTRAL GOVERNMENT PAVILIONS
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Government of Telengana Government of Uttarakhand



TRINITY’S 2023 - 2024 STATES GOVERNMENT PAVILIONS

.

Khadi & Village Industries Corperation

Govemment of Chhattisgarh - Agriculture Dept, Government of Goa



TRINITY’S 2019 - 2024 STATES GOVERNMENT PAVILIONS

Government of Tharkhand Govermment of Kamataka

Government of Madhya Pradesh Govenment of Maharashira - MIDC



£J TRINITY’S 2019 - 2025 STATES GOVERNIMENT PAVILIONS

COMMERCE & INDUSTRIES DEPARTMENT,
GOVERNMENT OF MIZORAM

AGRICULTURAL AND PROCESSED FOOD PRODUCTS
EXPORT DEVELOPMENT AUTHORITY GOVERNMENT OF THARKHAND




a INDIA’S SHARE OF WORLD PRODUCTION

® 22% of Rice
® 27% of Banana

® 2|% of Pulses
® 70% of Spices

& 4084 of Mangoes & Guavas ® 23% of Tea
® % of Sugarcane
® 403 of Cocomrt

® 43% of Buffalo Meat
o 9% of Milk

(™Y INDIAN FOOD PROCESSING - FACTS & FIGURES

B INDIA'S 2017 - 18 STATISTICS

® 111.71 million tonnes - Hosticulure crop production
# 176.3 million fonnes - Milk production

o 952 billion Ege production

® 126 million tonnes - Fish production
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® [ndia is the world's largest milk producing nation
® India 15 the second largest fruit producer in the world

® India is the largest producer, consumer and exporter of epices

® India's market for soft and alcoholic drinks is growing at & 14% CAGRE

® [ndia's 42 sanctioned mega food parks to become operational by 2020

® [ndian food retail marleet is the 6th largest grocery market in the world

#& [ndia's horticulinee ontput is sxpected to be 305.43 million tonnes in 2017-18
® [ndia 15 the second largest producer of food & agri-commodities in the world

® India produced around 1.35 million MT (2015-16) of cerlified organic products
® India exports over 300 products in 20 different categories to over 20 countries
® [ndia iz the world's second largest producer of food graing, fuifs & vegerables
® [ndia's food & grocery retail market constitmtes almost 65% of the toral refail marlost

® [ndia's food processing accounts for 32% of the country's total value of the F & B industry

® [ndia's dairy, beverages, bread & cereals; spacks and health produocts are the fastest growing segments

® [hdia's FP sector employs 12.8% of the workforee in the organized sector & 13.7% in the unorganized sector

® [ndia had 150 million cubic meters of refrigerated warehousing in 2018 - the largest total capacity in the world

® India's food tefall market is dominated by the Food Grocery (CAGR 25%) and Food Services (CAGR 15%) segments

® India's FT' sector accounts for around 11% of agriculiural valoe-added and 9% of manufacmcing value-added products

® India's population is projected to overtake China by 2027, according to the UN's 2019 World Population Prospects feport

(=) WHY visIT ?

Meet. Deal, Tie-up, Survey, Intsract, Buy-Sell & Witness the
Best & Latesi in the fields of Processed & Packaged Agrifoods,
Seeds, Herbs, Meat, Grains, Froits, Pulses, Halal, Dairy,
Dirinks, Vegetables, Seafood, Ingredients. Foreign Producis,
Bread & Bakery, Organics, Ready-to-eat, nutucal products...
And much mores from exhibitors & at the various inlgraction

opportunities at this megs show,

(3 WhY visiT ?

Trade & B2B Decision WMakers, Investors & Agribusinesses,
Importers & Exporters, Suppliers & Vendors, Cultivators &
Farm Owmers, Buollk & [Institufiopal Buoyers, Mulfinational
Companies, Food Processors. Malls & Supenmarkets, Fast
Food Chains, Processed Food Manufacturers, Star Hotels &
Fine Dine Restaurants, Distributors, Whelesalers and Retailers.
Packaging apd Distribution Centres, eic,




('Y EXPO PROFILE

® Agriculiure @ Extracts ®Graing ®Pulses W S (et A R

e AYUSH ® Farming eerbs eSeeds ;-'m'_”'”_ i T:m -
® Basmati Rice ® Fertilizers oHorticulture ®5pioes =% E'.r' Sat ?-u :
® BiaTech ® Flavours #lngredients oTeu- Coffe i I

® Cereals ® Floricullure e fuie o Textiles

® Cplours ® Fpod & Drink eMedicinal Plants eTmectures

® Caotton ® Formulstions ®0ils & Fats ®\z petable

® Dty Fruits @ Fruits ePlants ®And More

The D& SPICECO Pavilion at Trinity's Last Edition

g INDIA - THE WORLD ORGANIC SUPERPOWER
Organic, Agriculture, Horticuliure, AYUSH & Wellness. Animal Husbandry, Natural Products & Govt Initiatives.

India has the larzest number of farmers engaged in arganic farming across the world. The Food Standards and Safety Authority of
India (FESAL), in December 2017, has recognized the cerlification systems (WPOP and PGS-Indin) valid for organic food products.
The Governmenl of India now has the NPOP - National Programme for Organie Production - the srandards for production and
accreditation system, which 1s recognized by the European Commission and Switzerland for unprecessed plant products which is
equivalent 1o their country standards. Similarly, USDA has recognized NPOP conformity assessment procedures of accreditalion
as equivalent fo that of USA. Thus, Indian organic products duly certified by the accredited certification bodies of India are
accepted by these leading importing countries.

The Government of India & all Stales are giving utmost importances to organic farming, medicinal plants, biotechnology and natural
products to meet the huge demand. The private sector is not 10 be left behind with farmers, cultivators & gatherers are being
organized into clusters or co-operatives to gel best results The Central Governmient has rolled out seversl schemes to incentivize
organic cultivation - National Program for Organic Production (NPOP), National Project on Organic Farming (NPOF), National
Mission on Sustainable Agriculture (NMSA), Paramparagat Krishi VikashYojana (PEVY), Rashtriva Krisha Vikas Yojana
(REVY), Mission for Integrated Development of Horticulture (MIDH) & National Mission on Oilseeds & Oil Palm (NMOOF) ete

ﬂ THE SECTOR IS BOOMING

® [ndian domestic market is estimated at INR 40,000 million:

® The total area vnder organic certification process (registered under NPOP) - 3.56 million hectare, as of 31st March 2018,

® Diomestic market is anticipated to inceease by INR. 100,000 million te INR 120,000 million by 2020 with a similar tncrease in exports.
® The cultivable area was 1.78 million hectare (30%:). while wild harvest collection area at 1.78 million hectare (30%) was the halance.
@ Market for domestic organic packaged food in 2016 was INR 533 million. growing at 17% & expected to be INR 871 million by 2021,

Madhya Pradesh has covered largest area under organic certification followed by Rajasthan, Maharashiva and Uttar Pradesh. By 2017,
Siklam received mternational UN seclaim for converting its entive cultivable land (more than 76000 hectares) under organic certification.
Sikkim has assisted 66,000 farmers, boosted tourism and sel an example for other countries, Sikkim was declared filly organic afler
phasing out chemicals & substituting them with sustainable alternatives,

(=) PUSH FACTORS FOR INCREASED DEMAND

® Government has improved the regolatory framewaork for greater benefit.

® Investors are opting for organic produce companiss seeing the market potential,
® Many organic produce companies are resorting to online marketing & technolpgy
® Organic food restaurants and cufes, retail outlets and supermerkets are fast increasing.

® Consumers are becoming health conscious-and aware of the harmful effects of chemical use.

» New organic product categories are regularly being leunched providing buyers with varied cheiges.

# Food processing and packaping has ensured Tonger shelf Tife & easy availability for organic produze.

® An exclugive Union AYUSH Mimistry has raised demand for Avurvedic & related wellness, besides boosting exports.



MULTI-PRONGED WORLD MARKETING

Vernacular Dailies

ﬂ COST-EFFECTIVE RATES

TV & Cable Channels

In Venue Displays Outdoor Publicity Online Marketing

@ Raw Space -T14,500 /- persqmir @ Built-up Shell -315,000 /- per sqg mt

@ Orverseas Exhibitors ( Tariffs in US § or Eures ) » Space - U5 § 200 or
Euro € 170 per sqmt. = Shell - U5 § 215 or Euro € 183 per sq mt. -

® Shell ingludes table, chairs, ights, panels, carpet, fascia, plug, efc.
® 15- 20 % Premium on Comer Stails. 18% GST applicable.
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TEAM TRINITY

The Trinity Group incorporated in 1994, has over the last abmost 25 years emerged as India’s pioneets and
premiuvm producers of nternational B2B exhibitions and specialized events, Trinity has been official evemt
managers for many world shows, including for the Govemment of Sri Lanka’s TRADMED Expo and also
produced India Trade Fair with the Govemment of Mauritins, inaugirated by H.E. Vyapoori. the Mauritian
President to be repeated in 2020, Trinity has always received the support of various Govemment of India and the
States for its megs shows and this one 15 no different,

Trinity Veptures is an ISO 9001 = 2015 company, recognised by the American MNational Standards Institute (ANSI)
tor “organising trade and business exhibitions. event management, media and pubhications™, Trinify events for
MSMEs / 58Iz (Micro, Small & Mediuvm Enterprizes) are supported by NSIC (National State Industries
Corporation) subsidies. Trinity is also a member of number of trades. professional and industrial associations
European Union Chambers of Commerce, All India Association of Industries, Mahratta Chamber of Commerce,
Industries and Agriculture, etc. and works actively with these agencies.

(7 SPECIAL THANKS

& Vijay K. AlAl President & Dr. Nagendra, PM's Guruji Fadnavis of Maharashtra

=
A

=

Inclia’s Minister Suresh P Union Secretary, A Sharan  H. E. Governor Rao & oM Shri Murdidhar Mohel, Union

Hotels & Restaurants
Association President

[Minister & Trinity Chalrman



TRINITY EVENTS ARE SUPPORTED BY UNION & STATE GOVERNMENT PAVILIONS

Union Government Ministries Pavilions
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